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Abstract

The objectives of this research are to examine consumers’ attitudes
toward Mulberry paper products in terms of marketing factors and their buying
behavior. In addition, the research also focuses on the rural women entrepreneurs’
marketing capabilities as well as current market situation. This information will
be then used as a guideline in marketing competency development for rural
women entrepreneurs. 400 consumers who have purchased Mulberry paper
products and 15 rural women entrepreneurs who are running the business of
Mulberry paper products were selected. The research instruments for data
collection are self-administered questionnaire and structured interview form.
The guidelines in developing marketing competency are fourfold. Firstly,
product strategy should be focused on adding more varieties and uniqueness
in style, color and design of Mulberry paper products. Of all that, branding
should be the first priority for all entrepreneurs. Pricing strategy should be used
value-based pricing strategy as a guideline in price setting. Distribution strategy
should be concentrated on expanding outlets to outreach consumers. Last but
not least, public relation through various channels should be the main concrete

for promotion strategy.

Keywords: Rural woman entrepreneurs, Small sized enterprises,
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