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Internal Marketing Heart of Service Business
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Abstract

Internal Marketing Activities has played an important role in marketing world. In
order to serve the external customer, business organizations have to face with aggressive
competitions. Executives using the internal marketing and external marketing activities at the
same time. The internal marketing activities can be used as a useful administration tools to
serve the external customers and these internal marketing concept also works well with
human resource management.

Keywords: Internal Marketing, Internal Customers
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