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Issue in Retail Geography in Relation to Thai Retail Development
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Abstract

This article aims to discuss the definitions of and approaches to retail geography, and to
study the development of Thai retailing. Topics in retail geography can be approached from many
aspects, such as studies on retail development, the impact of local retail activities in the area, and

the changing consumer behavior with respect to local retail development. This article presents
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three main issues in retail geography in relation to Thai retailing. The first is about the development
of Thai retailing during the past century. Different patterns of retail development can be identified in
different periods in accord with changes in retail activities. Since Thailand’s economic crisis in
1997, however, modem Thai retailing has taken a distinctive shape. The second topic is the
changes in local retail landscape as a result of the development of Thai retailing. The impact of
those changes includes a larger variety of retail store types, a wider distribution of retail stores, and
changes in consumer behavior as regards retailing service. Third, the article discusses trends in
Thai retail development in the near future, especially in the period of the implementation of AEC
free trade in 2015.

Keywords: Retail Geography, Thai Retail Development
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